
 

MARKETING MANAGER  

PARENTAL LEAVE CONTRACT 

 

> Dynamic, creative and varied marketing manager role 

> Contract 8-month position 

> South east suburb location 
 

Enjoying a history that extends beyond 125 years, Hawthorn Football Club is a proud, successful and respected 

member of the Australian Football League, well placed for future success. We live and breathe our values of 

Dynamic, Supportive, Relentless, Respectful and Selfless. 

 

The club is currently looking to appoint an innovative Marketing Manager to join the Marketing Team for a 

parental leave contract. You’ll work as part of a passionate and highly creative team, and will drive with the 

development, implementation and evaluation of the club’s brand and marketing strategy.  

 

Reporting to the General Manager – Marketing, Communications and Digital, you will be responsible for driving 

brand awareness for the club, with the in-direct effect of generating revenue and increasing fan engagement. 

You will be dynamic with a keen eye for detail and pride in your work.  

 

Other aspects of the role will involve:  

- Managing the annual marketing budget and all expenditure  

- Developing, implementing and evaluating marketing strategies  

- Ensuring consistent brand delivery on all club collateral  

- Managing the graphic design function 

- Building and maintaining relationships with internal and external stakeholders  

- Conducting market research  

- Managing all advertising and promotional activity   

- Identifying new ways to market  

- Managing a team of three – Marketing Coordinator, Graphic Designer and Junior Graphic Designer  

- Liaising with the General Manager – Marketing, Communications and Digital to deliver key projects  

 

Your understanding of the marketing function will be demonstrated with previous marketing management 

experience in either a client-side or agency environment. You will also have an interest in the sporting sector, 

along with the following attributes:  

- Highly organised, flexible, motivated and creative 

- Experience leading the creation of integrated marketing plans and managing brand strategy  

- Ability to work with internal and external agencies to deliver projects within brand guidelines and in 

tight timeframes 

- Proficient in research and development projects and identifying consumer insights  

- Advanced budget management including media spend, contra, external agencies 

- Ability to work across departments on key campaigns and to deliver marketing strategies that show ROI 

- Strong analytical skills 

- Leadership and people management skills 

- Ability to set priorities, schedules and meet strict deadlines 

- Tertiary qualification in marketing or related discipline  

 

This is a parental leave contract role, for 8 months, starting in January 2018. 

 

For the right candidate, we offer a competitive salary package, negotiable depending on experience. In addition, 

the club’s Benefits Program includes professional development opportunities, free parking, gym and pool access 

and an in-house health program. 

 



  

If you want to join a hardworking and collaborative team, please forward your cover letter and your resume to 

the General Manager – Marketing, Communications and Digital at recruitment@hawthornfc.com.au by Monday 

20 November 2017.  
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